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CADBURY SCHWEPPES' ACQUIRES REALEMON AND REALIME BRANDS IN THE
US FOR £90 MILLION (US$128 MILLION)
14 Aug 01

Cadbury Schweppes plc announced today that its Mott's subsidiary has entered into an
agreement to purchase the ReaLemon and RealLime brands from Eagle Family Foods
Inc. for £90 million (US$128 million). The ReaLemon and RealLime brands reported net
sales of £44 million (US$62 million) in the year ended June 2000. The transaction,
which requires regulatory approval, is expected to be completed by early autumn 2001.

The transaction includes the ReaLemon and RealLime brands in North America, a
manufacturing facility in Waterloo, New York, inventory and the global rights to the
trademarks.

John Sunderland, CEO of Cadbury Schweppes, commented, "This acquisition supports
Mott's strategy of focusing on profitable niche brands. It complements Mott's existing
range of ingredient products as well as opening new channels of distribution.
Opportunities for value creation are significant and the acquisition will be immediately
enhancing to underlying earnings."

RealLemon and RealLime, synonymous with lemon and lime juice for millions of
Americans, were created in 1934 and 1947 respectively. Made with 100% real fruit
blended to its natural strength, ReaLemon and RealLime are used as an alternative to
freshly squeezed lemon and lime juice and are ingredients in marinades, salad dressings
as well as in the preparation of poultry, vegetables and seafood, in addition to baking.
RealLemon is also used in beverages such as iced tea, lemonade and mixed alcoholic
drinks. They are the number one brands in the shelf-stable lemon and lime juice
category with a 48% market share! and enjoy an awareness level of nearly 100%.

The acquisition of ReaLemon and Realime brands brings a number of important benefits
to Mott's. ReaLemon and RealLime's leadership position in the lemon and lime category
complements Mott's portfolio of leading niche ingredient brands, and its strong presence
in the grocery, mass merchandiser, membership clubs and food service channels,
complements Mott's distribution network.

The transaction will be funded from Cadbury Schweppes' existing debt facilities.
1 ACNielsen volume market share for calendar year 2000.

Notes to Editors:

Mott's

Headquartered in Stamford, Connecticut, Mott's is the United States' leading producer of
branded apple sauce and apple juice. Other well-known products include Mott's
Fruitsations, Hawaiian Punch fruit drinks, Clamato, Mauna La'l tropical juice drinks,
Grandma's Molasses, the number one brand of molasses in the US, Holland House and
Mr & Mrs T, the top selling cocktail mixers in the United States. More information about
Mott's can be found on its Web site www.motts.com.

©2008 Cadbury plc



Cludbuny Schwegpes

Cadbury Schweppes

Cadbury Schweppes is a major global company that manufactures markets and
distributes branded beverages and confectionery products around the world. With
origins stretching back over 200 years, today Cadbury Schweppes' products - which
include brands like Cadbury, Schweppes, Dr Pepper, Snapple, Trebor and Bassett - are
enjoyed in almost 200 countries across the world. Employing over 36,000 people,
Cadbury Schweppes is the world's third largest soft drinks company and the fourth
largest confectionery company.

ends

for further information contact:

media enquiries

Dora McCabe

Head of Group Public
Relations

Tel: +44 (0)20 7830 5127
Fax: +44 (0)20 7830 5137

Angus Maitland

The Maitland Consultancy
Tel: +44 (0)20 7379 5151
Fax: +44 (0)20 7379 6161

Philip Gawith

The Maitland Consultancy
Tel: +44 (0)20 7379 5151
Fax: +44 (0)20 7379 6161

©2008 Cadbury plc

investor enquiries

David Kappler
Chief Financial Officer
Tel: +44 (0)20 7409 1313

Sally Jones

Investor Relations
Director/Finance Director
Global Commercial

Tel: +44 (0)20 7409 5124
Fax: +44 (0)20 7830 5157



